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s shaped like dmosaurs,
e’s mother, Cheryl A.

f Jackson. “He’s a real di-

nately for kids such as

Kyle food manufacturers are be-

recently have manufacturers
)ds such as frozen dinners

',-such classic macaroni shapes as sel-

Is and twists, now offers

 mals, eddy bears, monsters and
.dmo‘s, 1s. As a further attraction

v v
say about what their parents buy,”
said Mike G. Adkins, grocery
- manageratMeuer, 3333E Michi-
gan. Adkins’ insights come both

from observing his own children
and watching how youngsters act

_in the store. “There are so many

TV advertisements directed to

kids, and when they see something
onTVand then see the same prod-
' colorfui boxes “That’s a big

uct in the store, they want it.”

~ Children also have began
ing foods to both catch their

- and please their taste b

frozen foods department.
About three months a;

stores began carrying a

zen dinners by Banquet c:

Cuisine. Like mos i
marketed spegifically for ch

Kid Cuisine is packaged in

One of the first manufacturers i

of convenience meal products to

target a younger market was Chef

Boyardee. The company has bee
producmg ABCs and 123s cannq

pasta since 1980, and in the last

few years the company has ex-
panded its line to include pastas
shaped like Smurf cartoon charac-

 beef patty sandwxch_with chee
“We've had them on the shelves

for about three months. They go_“ .
over really well,” Adkins said. '
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