Microwave Foods
Packaging

L T, TR
AT T, . S N Y

Newsletter of the IMFP | N [ SO

Pata N A A AN

The Instztute for Microwave Foods and Packagmg

Volume 1, Number 2, April, 1989

Future ISSUES .. vevinieeinieeniniineniineniianiencenenennanennns eveeees reettseneriaderateeenrnsnens 1
Standards for recycled plastics .........veeeeuvennenniununnnnnnns e eetetarreeerteaeaeeeannenaes 2
Certification of foods fOr the MICTOWAVE OVEN .....vuireeiieerneeeineeeneneeasarnnss PUU 2.
Food flavor diffusion and packaging interaction studi€s.............coeivvveniiienininnnns heeni2
Microwave Reference GUIe ...........oeevineeerieernnneririeeinnnesnneennns. fereeerieneiaieeessd
New microwave segment dinners mtroduced ................................................... 3
Trradiated foods banned on SU CAIMPUS.........vvevvrnieiuneeiinerrieernnsenennaneennss veeess3
"There is no Such Thing asa Safe Lunch” ..........c...ccoiiiiiiiiiiiiiiie e eeeeeans, 4
Mary Anne Jackson, President, My Own Meals Inc., tells about her umque '
CCOMPANY ttttiinihrnineiirinsarteeissusaciossssssssnsssessissssssssossesasssnsnsasasnnas ST 5
MRCA Information Services announces microwave report ceesaeeeenaes [P 7
Microwave Markets CONference ..........oeeevrunnrvevennensnns e seseninentannsreetaissraneieas 7
Microwave Foods Conference, March 15-16.................. E O S SR 7
- Perspective on susceptor developments ...................................................... .9
Fromthe Editor ......oviviiiiiiiii it iiiiirii e ie e ieeeaaaas esesenivencens 9
Commg events of The Packaging Group ........................... eveesstsetenaseseassesries 10

In ]une Bob Schiffmann, Preszdent of R F. Schzjfmann Assoczates, will
review and forecast consumer microwave developments of the 1990s and
his personal outlook on the microwave foods market of the next decade.

Innovatzon will get speczal attentzon in future issues in features reviewing
" patents and novel product introductions.

W1111am E. Brown Editor, PO Box 2006 Mldland MI 48641-2006,
USA. Telephone 517 839-5100. Telefax 517 839-5105.




IMF&P | | 5

Mary Anne Jackson, President, MY OWN MEALS Inc., teils about
her unique company : ~

Like millions of other women, I am a busy mother! I have two young chil-
dren, a husband and a career. I have little time for traditional cooking,
though I like to cook when there's time. to do a good job of it. You all
know the story line well - How do we provide our children nutritious and
tasty meals when we have so little time to spend in the kitchen?

..... The answer, it turned out, was to start a company devoted to solving
that very problem, using the most advanced cooking instrument known, the
microwave oven, What resulted was a novel solution - meals that could be
prepared quickly, but with the assurance they would contain the necessary
nutritive values that children needed for general good health.

Concept surveys, sent to consumers through a diaper service, produced am— -
bigger response than we had anticipated, which in itself was encouraging.
The idea of a high quality meal developed specxflcally for children, held
strong. appeal among mothers. To our surprise, many mothers attached
pages of notes about what they wanted in meals for their children and what
their children especially liked. We left out vegetables in our original con-
cept but found that mothers absolutely wanted vegetables for best nutrition.
* Many said that if we were going to go forward with a nutritious meal we
should make it a MEAL and put everything in it needed for true conve-
nience. We found, no real surprise, that nutrition and quality were absolute
musts for success. Variety and convenience came next, followed by
microwavability. However, when offered two similar products - one
microwavable, one not - consumers always chose the microwavable ver-
sion.

In terms of packaging, consumers want meals that are convenient, portable,
easy to open and economical; they do not want to pay a lot for packaging.
So we decided to put MY OWN MEAL® products in shelf stable, boilable
and microwavable plastic pouches. We wanted the meals to be in "flexible
plastic cans", something consumers understand and find comfortable.

WHY SHELF STABLE i1;1stead of REFRIGERATED OR FROZEN?

We eliminated refrigerated and [frozen options before we started our de-
velopment project. We could possibly have provided a refrigerated product
on a very small scale:local basis, but to expand would have been virtually
‘impossible for a small food company. The costs would have been pro-
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hibitive, particularly with such a limited shelf life. Frozen offerings. would B
have put us at a competltlve disadvantage, and so we chose shelf stable as -
the most promlsmg form for packaglng and dlstrlbuuon

‘WHY POUCHES AND NOT TRAYS"

Like the -tray, MY OWN MEAL pouches are microwavable, butv‘they are also
boilable. Granted, most kitchens now contain a microwave oven, but almost

as many do not, so an option to heat pouches in boiling water is an addi-

tional - and we think necessary - selling point. Pouches are also easier to
open than trays. Since they are flexible and fit easily into purses, briefcases
and pockets, they can be transported with ease. Moreover, we found in
informal surveys that people who buy foods in plastic or aluminum trays
feel obligated to wash 'and save them. This defeats the objective of using a
tray and of not havmg to dirty a dish. ~

WHAT ABOUT THE KlDS AND THEIR PREFERENCES?
Everything we did was based on information collected from mothers and

children. For example, we. hired a food development firm of food technol-
ogists to work with us. We took 24 concepts and whittled them down to the

five we took to market To make certain both children and their mothers

liked our meals, we tested and revised each formulation repeatedly based
upon results; mothers in one room discussed what they wanted in the meals

and children were in another domg the taste and appearance testmg (as only‘
a child can do') | ~

WHO DEVELOPED MY OWN MEALS PRODUCT S" :

Mothers and their chlldren. We just brought them to market."
fy Own Meals line of QrOst\Ctsv- ‘\

Chicken, Please™ o
My Kind of Chicken™
My Meatballs and Shells™
My Turkey Meatballs™
My Favorite Pasta™

[~

Mary Anne Jackson, President, My Own Meals, Inc.
400 Lake Cook Road, Suite 107, PO Box 334
~ - Deerfield, IL 60015

(312) 948-1118

Apr 1989 | | Vol. 1, No. 2




	Image (4)
	Image (2)
	Image (3)

